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 The project:

Payonix is building the most technological NeoBank in Azerbaijan. The central product is devided into 2 segments: 

-Banking products: Salary in Advance, Earn Wage Access, Pay Day Loan

-Lifestyle products: Coupons, Loyalty, Reservation

       Steps already achievied:

        -65K users (45% Mau)                       -Strategic partnership with MasterCard

        -3K partners                                          -License from Central Bank

        -1 Mln+ monthly revenue                -Inhouse technology 

 The Market Size:

         -Banking products: Market size of consumer loans 2.8 bln USD, 2.6 mln salary cards, Market size of unbanked population 4.5 mln

         -Lifestyle products: Market size of lifestyle users 5.2 mln users
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